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Our mission is to empower humanity to choose
a world without poverty. Thank You products can I
be found in over 5,500 outlets in Australia. The
Thankyou consumer movement has raised
millions of dollars to get safe water, toilets and I
child and maternal health programs to hundreds

OXFAM

Our vision is a just world without poverty. We
want a world where people are valued and
treated equally, enjoy their rights as full citizens, I
and can influence decisions affecting their lives.

We have many retail outlets.
Y I and thousands of people in need. I
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I APPLE enterprise to make people's lives better through
Apple exists to bring the best user experienceto || = automotive and mobility leadership. Today, Ford
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KMART

Kmart's vision is to provide families with
everyday products at the lowest prices. We strive
for this vision through high-volume sales,
efficient operations, adaptable stores and a
great culture.
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COCA COLA

We are the world'’s leading manufacturer,
marketer and distributor of non-alcoholic drink
concentrates and syrups and we're responsible

I more than 500 brands globally.
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organisation in Australia, improving the lives of
vulnerable people through programs delivered
and promotion of humanitarian laws and values.

THE RED CROSS

Our mission is to be a leading humanitarian
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NIKE

Nike is one of the largest manufacturers of
athletic apparel and sporting equipment in the
world. It's first objective is to make a profit.
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BARNARDOS

Our vision is to realise Thomas Barnardo’s

Our vision is to provide the best network and
dream of a world where no child is turned away I best service so our customers trust us with their I
from the help they need. We have many retail I digital lives.
outlets. I I
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JOHN LEWIS

As a leading chain of shops in the UK, John
I Lewis aims include, customer satisfaction, profit
maximization for its staff and serving the

SOCIAL BITE

Social Bite is on a mission to bring Scotland
together to end homelessness. It exists to
achieve social objectives. Simply put, we are a
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I community. business driven by cause, rather than profit.
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