
Cool’s guide to being persuasive
Tone

When you set out to persuade

someone, you want them to accept your

opinion on an issue. You want to

change that person’s mind to your way

of thinking.

So, no matter what you are saying, be
confident. Present your argument as

the truth, and a point of view that it

would be ridiculous for the audience to

disagree with.

Here is some language to use, and some to avoid:

● It is obvious that…

● It is certain that…

● It must be agreed that…

● You would have to be pretty silly to believe…

● You simply cannot disagree that…

● The facts show that…

● Without a doubt…

● We all know that…

● Surely you have to agree that…

These phrases are firm and certain,

and are hard to argue with.

● We could…

● I believe that…

● Maybe…

● It is my opinion that…

● g

● g

● g

● g
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These phrases can be disagreed with,

because we ‘could’ do something else.
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Persuasive Techniques

You want to be forging a link with your audience by establishing a common goal. There are three

areas we should attempt to appeal to when trying to get our audience on side.

Appeal to reason

Most people believe themselves to be reasonable, so appealing to a person’s sense of reason is

the most effective means of convincing them to change their way of thinking.

For example: If we don’t stop deforesting, then our carbon emissions will increase by a large

amount, which will have many negative consequences.

Be aware that your audience feel they hold a reasonable view already, but try to dissuade that

view by showing how much more reasonable your own position is. Because you are being

persuasive, and not writing to argue, you do not have to provide entirely ‘neutral’ facts.

Most important of all, provide evidence to support your ideas to suggest that they are reasonable

and logical. Do your research and find great data in favour of what you’re trying to prove.

Appeal to emotions

The most important persuasive technique is to sound authentic and passionate, as if you really

mean what you say (which you should!). What tends to happen to our vocabulary choices when

we talk about something we are passionate about?

Some words have connotations that evoke an emotional response. For example: consider the

difference between the words building, house and home. One of these is clearly more appealing,

while the other is a bit less emotive, and more sterile.

You can combine these two appeals in extremely effective ways. For example: Every year,

hundreds of thousands of scared, defenceless calves are separated from their mothers within

days of birth.

This is not only true, it ‘tugs at the heartstrings’. It makes us feel sorry and sad for the calves. We

feel angry at those who would do this to the calves, and we’d feel quite cruel if we argued against

it. So not only are we convinced logically, but emotionally, which is far more powerful.
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Structure

Whenever you’re trying to be persuasive, you need to make sure that your overall argument, and

the points supporting it, are all clearly stated and well-developed.

For example, consider the following: Animals should have the same rights as human beings.

The point is clearly - and powerfully - stated, but it lacks details. Without these details you will fail

to convince your audience.

How do you make an effective point?

● Introduce it. Clearly state what your point is.

● Explain it. Go into a bit more detail about what you mean.

● Justify it. This is where your persuasive techniques are useful. Convince your audience

that you are making a logical point that supports your position, and add some emotive

weight, so that it sticks with the audience and they find it difficult to argue with you.

● Drive it home. Repeat your introduction, and restate that this clearly supports your overall

argument.

This structure works for each paragraph, as well for the overall persuasive piece.

Let’s have a look at a practical example.
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It is obvious that we should switch to electric vehicles

(EVs). This is because not only are fossil fuel powered

cars a leading cause of carbon emissions, resulting in

destructive climate change, but EVs also save drivers

money in the long run. Based on these points, you

simply have to agree that we should switch to electric

vehicles.

Fossil fuel powered cars produce so many carbon

emissions that they are harming our planet and our

future. Fossil fuel powered cars run on petrol or diesel.

These are derived from crude oil. When they are burned

in a combustion engine, they produce carbon

emissions. In fact, fossil fuel powered transportation

produces 5 gigatonnes of carbon emissions each year.

Carbon emissions are incredibly harmful for the

environment, dramatically increasing climate change.

The warming of our planet will cause massive damage

to our environment, and ruin our current way of life. We

cannot allow this to happen to our future generations. It

would be incredibly cruel and unfair. Therefore, we

must switch to EVs, to reduce carbon emissions from

vehicles.

Electric Vehicles are not only good for the environment,

but save people money in the long run, making it

obvious that we should switch. EVs are now more

affordable than ever. There are many incentives from

the government to make prices even cheaper than

buying a fossil fuel powered car. Furthermore, the price

of petrol is over $2 in some places, and will only

Clearly stated point.

Very strong, convincing tone.
Introducing what the persuasive piece

is going to be talking about.

Strongly restating the point so that

the audience is sure what we’re

arguing.

Point #1 (Introduce it).

Explaining the point in more detail.

Persuasive Technique - Appealing to

reason, using facts.

Persuasive Technique - Appealing to

emotions. Using highly emotive

language to make the audience feel

sad/worried/mad.

Very strong, convincing tone.
Restating the point of the paragraph,

as well as the overall argument of this

piece.

Clearly stating the point of this

paragraph, as well as reinforcing the

overall argument of this piece.

Explaining the point

Justifying the point even further.
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continue to get more expensive as oil because more

scarce. In comparison, charing an electric car is

extremely cheap, especially if you have solar panels on

your house. It would be foolish to continue to pay for

ridiculously expensive petrol when there is a much
easier, way cheaper option.

You simply must agree that we should switch to

electric vehicles. Fossil fuelled cars are terrible for the

planet and our future, whereas EVs are much cheaper

for the driver. The only logical option is to switch to

electric vehicles.

Very strong, convincing tone.

Very strong, convincing tone.
Restating the main point of the

persuasive piece, as well as each of

the points in support of it.

Persuasive Technique - Appealing to

reason.
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Persuasive Piece – Assessment Rubric

Element Skill Mastered Developing Skill Area for Improvement

Structure The persuasive piece is logically
structured. It begins by orienting the
audience to the point of view, providing
related arguments and concludes by
reiterating or reinforcing the key
message.

Key topic and viewpoint are clear and all
arguments relate to the main focus,
though at times they may not be logically
linked.

Key topic and viewpoint are unclear, or
some arguments don’t related to the key
message.

Arguments At least three distinct arguments that are
relevant to the audience are included.

At least three distinct arguments have
been included, but not all are relevant to
the audience.

Some supporting arguments are
included. OR Arguments are repeated or
rephrased rather than additional reasons
being provided.

Impact Language choices and expression
engage and invigorate the audience.

Language choices and expression add
strength to arguments, but do not
connect emotionally to audience.

There is limited use of specific t
echniques or strategies to strengthen
arguments or connect with audience.

Rehtorical Devices The rhetorical devices ethos, pathos and
logos have been used in the piece and
have the effect of adding strength/impact
to arguments.

The rhetorical devices ethos, pathos and
logos have been used in the piece,
however their use does not flow
naturally.

There has been some attempt to use
either ethos, pathos or logos in the
piece.

Any extra comments on what was done well/suggestions for improvement:


